YOUR COMPANY LOGO HERE 

Creative Brief For YOUR COMPANY NAME HERE
Date: 
Address: 

Tel: 
E-mail: 

Title of Brief: 
	Company History:

(Include information here about when you set up the company, why you set it up, company structure, how many employees you have etc)



	Company Culture:

(This is where you include things like company vision, goals, values and the type of culture you have/want to have)



	What we sell: 

(Physical product or service that you provide, how you are different/unique from others (USP), why people like you & buy from you, what benefits you offer, what you still need to improve)



	Core Target Audience (Pen Portrait): 

(Who your typical customer is, what they do, what their needs are, what are they buying from you and why they buy it from you and not your competitors)



	Competition (Direct & Indirect):

(Who they are, what they do that is different from you)



	Market Analysis:

(What’s happening in the market – both current and projected – that directly affects your business)




	What I need you to create (Project Type): 

(This is where you describe what your objectives are for the piece of activity and, what it is that you need the designers to do in order to achieve that objective e.g. Direct Mail to households in Richmond Borough to bring in new customers -  design an A5 4 colour leaflet, printed both sides on 200mg card)


	What output I need and what I want on it: 

(Here you get to talk about what you need as a result of this brief, any specific copy, graphics/pictures you want, where you want your company logo etc. Give any physical examples of anything you’ve done before that needs to be used)


	Creative stimulus: 
(This is the fun bit, this is where you get to demonstrate things you like and want the creative guys to use as inspiration – it could be a poster you’ve seen that you like or your favourite colour that you want included or a quote you’ve read that you want people to reflect on. It can be anything that will give the designers an idea of what you are looking for. It’s a good idea, here, to include any physical images or even a sample of a specific colour you want replicated – even if it is a scrap of material)


	Other things you should know: 
(Include anything else here that you may think they need to know that wasn’t included anywhere else in the above and will help the designers with giving you the best work they can e.g. the direct mail you’re doing is only going to be distributed through school newsletters)


	Anyone else you will need to liaise with: 

(It’s important to let the designer know who the other people are they may need to get in touch with e.g. printer, SEO person, etc)


	Budget: 

(How much do you have to spend on this project in total – if you can break the budget down by activity, that would be even better e.g. £xx for design, £xx for printing, £xx for distribution. The designers will be able to give you a steer on this) 



	Next Steps: 

(Write down what you think needs to happen next and who’s going to be responsible for each activity – if you don’t know, then don’t worry about it, the designer will know and will be able to guide you through this process. Make sure you specify any deadline dates that you may have – even if it’s just a ‘launch date’ of when you need it to happen by Here are a few options that you can use.)
Brief Date: 

First Draft: 

Final Approval: 

Printing Complete: 

Project Goes Live: 




